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From the Editor
 m a d E l y n  v a n  d E r  H o o g t

You’ll read all about the value of sampling in this issue. you’ll learn from Helene 
Bress that Berta Frey introduced herself as Berta Weave-a-Sampler Frey. Berta 
Frey is right; you should Sample! Sample! Sample! (the weavers’ mantra). In 

thinking about this, I remember once hearing someone say: there are two kinds of 
people, those who eat chocolate and those who don’t. I think the point was that 
you could make any single behavior or trait divide the world into two kinds of  
people (and that there are therefore as many “kinds” of people as there are behaviors 
or traits). With this in mind, I say that there are two kinds of weavers, those who 
weave samples and those who don’t. Clearly, those who weave samples are doing 
things the right Way, just as if I said there are two kinds of people, those Who Floss 
and those Who don’t, we all know what the right Way is.

I don’t always do things the right Way, hoping I can cut to the chase and skip a 
few steps to save time (if you see me toothless in my nineties, you can give me a 
knowing look). It’s not that I don’t value weaving samples. I have added many 
items to my studio—looms, yarns, and other weaving tools—under the guise of 
needing them to weave samples. But when the time comes to actually weave a 
sample, I just can’t imagine not threading the thing I want to do the sampling for. 
So I weave the thing instead, and as tom Knisely recommends, I put on a lot of 
extra warp length just in case my idea doesn’t work out. this method, however, is 
why the three panels of my first coverlet varied in length by a foot. or why I ran 
out of the pattern-weft yarn shortly before the end of the third panel only to  
discover that it was no longer available. 

In those days, though, we didn’t have a shelf full of Handwovens crammed with 
successful projects that have resulted from someone else’s sampling. Want to know 
how to sett a certain wool? See how someone else did it who got the effect you’re 
looking for. If you are a really creative person, though,  
who does things the right Way, you’ll sample first.

F U T U R E  T H E M E S
September/October 2010  It’s All About Yarn!  
Projects and design inspiration based on yarns and how best to weave with 
them—many that are relatively new to handweavers (qiviut and alpaca, 
handpaints, blends, and more).
November/December 2010  Slow Weaving/Fast Weaving!  
Weaving can be either Slow (recreational, meditative, rhythmic, zen) or Fast 
(productive, efficient, goal-oriented). If you have a project to share that 
exemplifies Slow or Fast weaving, let us know!
January/February 2011  The Meaning of Cloth  
Inspiration from the significance of textiles and motifs in other cultures 
(Peru, Guatemala, Native America, Scandinavia, and more) and in our own. 
What meaning does weaving have in your life?
March/April 2011  Design Matters!  
Do you start with “scarf”? A yarn? A weave structure? Learn different 
approaches to design and ways to use fiber, color, and texture in handwovens.
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